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§3055.70

place) that each product meets or ex-
ceeds its service standard, provided at
the National level.

(b) Additional reporting for Ancillary
Services. For the Certified Mail, elec-
tronic Return Receipt, Delivery Con-
firmation, Insurance, and an aggrega-
tion of all other services within the
Ancillary Services product, individ-
ually report the percentage of time
(rounded to one decimal place) that
each service meets or exceeds its serv-
ice standard. For green card Return
Receipt report:

(1) The number of EXFC seed
mailpieces sent;

(2) The percentage of green cards
properly completed and returned;

(3) The percentage of green cards not
properly completed, but returned;

(4) The percentage of mailpieces re-
turned without a green card signature;
and

(5) The percentage of the time the
service meets or exceeds its overall
service standard.

(c) Additional reporting for Post Office
Box Service. For Post Office Box Serv-
ice, report the percentage of time
(rounded to one decimal place) that the
product meets or exceeds its service
standard, provided at the District and
Postal Administrative Area levels.

§3055.70 Nonpostal
served]

products. [Re-

Subpart C—Reporting of Customer
Satisfaction

§3055.90 Reporting of customer satis-
faction.

For each market dominant product
specified in the Mail Classification
Schedule in part 3020, appendix A to
subpart A of part 3020 of this chapter,
the Postal Service shall file a report as
part of the section 3652 report, unless a
more frequent filing is specifically in-
dicated, addressing customer satisfac-
tion achievements for the preceding
fiscal year. The report shall include, at
a minimum, the specific reporting re-
quirements presented in  §§3055.91
through 3055.92.

39 CFR Ch. Il (7-1-11 Edition)

§3055.91 Consumer access to postal
services.

(a) The following information per-
taining to post offices shall be re-
ported, disaggregated by type of post
office facility, and provided at the
Postal Administrative Area and Na-
tional levels:

(1) The number of post offices at the
beginning of the reported fiscal year;

(2) The number of post offices at the
end of the reported fiscal year;

(3) The number of post office closings
in the reported fiscal year;

(4) The number of post office emer-
gency suspensions in effect at the be-
ginning of the reported fiscal year;

(56) The number of post office emer-
gency suspensions in the reported fis-
cal year; and

(6) The number of post office emer-
gency suspensions in effect at the end
of the reported fiscal year.

(b) The following information per-
taining to delivery points shall be re-
ported, disaggregated by delivery point
type, provided at the Postal Adminis-
trative Area and National levels:

(1) The number of residential deliv-
ery points at the beginning of the re-
ported fiscal year;

(2) The number of residential deliv-
ery points at the end of the reported
fiscal year;

(3) The number of business delivery
points at the beginning of the reported
fiscal year; and

(4) The number of business delivery
points at the end of the reported fiscal
year.

(c) The following information per-
taining to collection boxes shall be re-
ported, provided at the Postal Adminis-
trative Area and National levels:

(1) The number of collection boxes at
the beginning of the reported fiscal
year;

(2) The number of collection boxes at
the end of the reported fiscal year;

(3) The number of collection boxes re-
moved during the reported fiscal year;
and

(4) The number of collection boxes
added to new locations during the re-
ported fiscal year.

(d) The average customer wait time
in line for retail service shall be re-
ported. Data shall be provided for the
beginning of the reported fiscal year
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and for the close of each successive fis-
cal quarter at the Postal Administra-
tive Area and National levels.

§3055.92 Customer Experience Meas-
urement Surveys.

(a) The report shall include a copy of
each type of Customer Experience
Measurement instrument, or any simi-
lar instrument that may supersede the
Customer Experience Measurement in-
strument used in the preceding fiscal
year.

(b) The report shall include informa-
tion obtained from each type of Cus-
tomer Experience Measurement instru-
ment, or any similar instrument that
may supersede the Customer Experi-
ence Measurement instrument includ-
ing:

(1) A description of the customer
type targeted by the survey;

(2) The number of surveys initiated
and the number of surveys received;
and

(3) Where the question asked is sub-
ject to a multiple choice response, the
number of responses received for each
question, disaggregated by each of the
possible responses.

PART 3060—ACCOUNTING PRAC-
TICES AND TAX RULES FOR THE
THEORETICAL COMPETITIVE
PRODUCTS ENTERPRISE

Sec.

3060.1 Scope.

3060.10 Costing.

3060.11 Valuation of assets.

3060.12 Asset allocation.

3060.13 Valuation of liabilities.

3060.14 Competitive products enterprise
statement of allocated assets and liabil-
ities.

3060.20 Reports.

3060.21 Income report.

3060.22 Financial status report.

3060.23 Identified property and equipment
assets report.

3060.24 Competitive products fund report.

3060.30 Statement of allocated assets and li-
abilities for competitive products.

3060.31 Initial filing.

3060.40 Calculation of the assumed Federal
income tax.

3060.41 Supporting documentation.

3060.42 Commission review.

3060.43 Annual transfer from competitive
products fund to Postal Service fund.

AUTHORITY: 39 U.S.C. 503, 2011, 3633, 3634.

§3060.12

SOURCE: 73 FR 79261, Dec. 24, 2008, unless
otherwise noted.

§3060.1 Scope.

The rules in this part are applicable
to the DPostal Service’s theoretical
competitive products enterprise devel-
oped pursuant to 39 U.S.C. 2011 and 3634
and to the Postal Service’s obligation
to calculate annually an assumed Fed-
eral income tax on competitive prod-
ucts income and transfer annually any
such assumed Federal income tax due
from the Competitive Products Fund to
the Postal Service Fund.

§3060.10 Costing.

(a) The assumed taxable income from
competitive products for the Postal
Service’s theoretical competitive prod-
ucts enterprise for a fiscal year shall be
based on total revenues generated by
competitive products during that year
less the costs identified in paragraph
(b) of this section calculated using the
methodology most recently approved
by the Commission.

(b) The net income for the Postal
Service’s theoretical competitive prod-
ucts enterprise shall reflect the fol-
lowing costs:

(1) Attributable costs, including vol-
ume variable and product specific
costs; and

(2) The appropriate share of institu-
tional costs assigned to competitive
products by the Commission pursuant
to 39 U.S.C. 3633(a)(3).

§3060.11 Valuation of assets.

For the purposes of 39 U.S.C. 2011, the
total assets of the Postal Service theo-
retical competitive products enterprise
are the greater of:

(a) The percentage of total Postal
Service revenues and receipts from
competitive products times the total
net assets of the Postal Service, or

(b) The net assets related to the pro-
vision of competitive products as de-
termined pursuant to §3060.12.

§3060.12 Asset allocation.

Within 6 months of January 23, 2009,
and for each fiscal year thereafter, the
Postal Service will develop the net as-
sets of the theoretical competitive
products enterprise as follows:
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